Annual Sales Review
Q4 Sales Performance
Revenue exceeded target by 12%
Highest growth in the West region
Online sales up 24% year-over-year
Key Drivers of Growth
New product launch (Pro X model)
Expanded digital marketing campaigns
Improved customer retention program
Challenges & Risks
Supply chain delays in Q4
Increased competition in Europe
Next Steps
Launch Q1 incentive program
Add two distribution centers
Finalize Q2 budget by March 15

